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PRESS RELEASE – MAZDA MOTORS UK

15th November 2018
Mazda’s next generation KODO design – sculpting with light
· Evolution of KODO design seen in the RX-VISION, KAI CONCEPT and VISION COUPE concept cars.
· The all-new Mazda3 see the production debut of next generation KODO design.
· To be revealed at this month’s LA Motor Show, the all-new Mazda3 will go on sale in 2019. 
Introduced in 2010, Mazda's unique KODO design philosophy and its ability to breathe vitality into the car has been the driving force behind the multiple award-winning styling of the current Mazda range.

With the pleasure of ownership a key principal of Mazda's Sustainable Zoom-Zoom 2030 long term development vision, KODO design remains central to the company's desire to constantly improve the brand and push design quality to the level of art.

Building on this recent design success, the unveiling of the three latest Mazda concept vehicles showcases the unique elegance which encapsulates the next evolutionary stage of KODO design; the RX-VISION in 2015, and the 2017 VISION COUPE and KAI CONCEPT compact hatchback -the latter a design study incorporating strong visual clues as to the styling of the forthcoming all-new Mazda3.

This new vision retains the vitality of KODO design but now targets greater styling prestige through the elegance and purity of a minimalist aesthetic which removes all unnecessary elements. Inspired by the purest traditions of Japanese art and the beauty of space between objects, the foundation of future Mazda elegance will be dynamic proportion, a classical silhouette and an artistic manipulation of light that relies on the uniquely hands-on approach of the company's designers and craftsmen.

Only through hundreds of hours of painstaking clay sculpting and painting work has it been possible to hone the perfect balance of tension, power and constantly changing reflections inherent in the muscular shoulders, elegant curves and sweeping, concave surfacing of the VISION COUPE concept.

Creating such controlled vitality -a form both beautiful and thoughtfully simple- requires immense degrees of time, discipline and craftsmanship. Yet it is fundamental to the uniquely Japanese elegance of Mazda's next generation design vision, in which the ownership experience is further enriched by the presentation of the car as art.

- Ends -

Further press information is available at www.mazda-press.co.uk
Interactive Press Packs for all models are available at www.mazdamediapacks.co.uk
Visit our media blog at www.insidemazda.co.uk 
Follow us on Twitter @mazdaukpr
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